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Over the years we have been privileged to work on several historic lodging renovation projects.  If we have learned anything, it is that everything does not need to be replaced. We have seen historically authentic fixtures and decorative elements removed and replaced with inappropriate and often poor quality fixtures.  We always recommend our clients make a thorough evaluation to determine the feasibility of restoration versus replacement.   
  

Research of the building history can uncover pleasant surprises.  We once discovered beautiful, original, historically authentic cypress walls and hardwood floors hidden by contemporary wallpaper and carpeting.  The wood was in excellent condition! 
 

Ask Harry and Cheryl
We encourage readers to email us with questions on ratings, guest services, design, decor, etc. We'll directly respond to your questions. Email Harry and Cheryl
On the practical side, cleaning the floors and walls and custom designed period furnishings saved money while adding immeasurably to the desired atmosphere of the finished product.  The same principle has been exercised in many other hotels and Inns we have guided through the adaptive reuse and renovation process. 

We stress that “old” does not necessarily mean “historically authentic”; there can be significant differences. One inherent risk in dealing with restorations is the existence of a mixture of periods and styles.  This is often the case when the facility has undergone previous renovations, restorations, or facelifts. It requires the trained eye of a historic interior designer or decorative arts historian to give you an accurate assessment. 

This is just one factor that makes your choice of designer of key importance.   Excellent, experienced designers without an intimate knowledge of historical restorations may render ‘a new look’ in your hotel.  They may not, however, deliver the hotel you wanted.  The ideal design consultant is the one with a combined appreciation of historical authenticity and a sense of operational practicality.   

The advent of the Internet and web surfing by potential guests has enhanced the need for hotels to give the guests something unique,  something that appeals to their individual needs and interests. Whether it be a historically accurate hotel with a story to tell or an ultra modern facility with a minimalist appeal, they will research it via the Internet, and other modern media.  Today’s guest is far more knowledgeable and discerning than those of previous generations. Are you appealing to today’s guests? 
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